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was appropriate.
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Section 1, Question 4

The visual elements and design
made it easier for me to find
information on the site.
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The graphics do
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The web site design reflects
the overall feeling of the
Six Flags Over Geogia
amusement park theme.
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The terminology was
understandable
throughout the prototype
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| was able to move around
the prototype without
getting lost.
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Section 2, Question 10

The ticket purchasing form(s)
were easy to use and under-
stand
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Section 2, Question 11
| would be inclined to register
on the Six Flags web site.

Average W Usability Participants (n=2) (9\@ m Usability Participants (n=2)
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It was easy for me to
navigate back to the Six Flags
Over Georgia home page from
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It was easy for me to
navigate back to the Six Flags
Over Georgia home page from
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Section 2, Question 13

It was easy for me to find out
about the theme park's hours,
of operation.
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site to plan my next group
vacation.
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| was able to distinguish the
differences between the Six Flags Over
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Section 2, Question 16
| was able to easily locate
other Six Flags theme parks using the

current
web site.
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Section 2, Question 17

It was easy to identify which rides are
available

for children only.
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Section 2, Question 18
After ordering tickets, it was easy to
find my way back to the home page.
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