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Section 1, Question 3
A theme park site must
offer online ticketing.
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Section 1, Question 4

For reserving or ordering
tickets, a web site must
accept PayPal in addition to
major credit cards.
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Section 1, Question 5
A theme park site must
provide online ticketing

and reservation capabilities
for larger groups of people
(10 or more).
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Section 1, Question 6
A theme park web site should
provide promotions and
savings offers, which are
obtainable only online.
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Section 1, Question 7
Special promotions offered

in a particular state should be
offered in other states as well.
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Section 1, Question 8
Major attractions, such as

rides, should be described
in detail and offered as
content within a theme
park's web site.
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Section 1, Question 9
A theme park's web site must
include safety stas for each of

Section 1, Question 9
A theme park's web site must

include safety stas for each of
the rides available at the park.
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Section 2, Question 12
A web site must include a
contact list for all upper
management.
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Section 2, Question 13

A company must include its
history along with its bio

on its corporate site.
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A theme park web site should

include a user help section.
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Section 2, Question 15
A website should consider
including new
technologies, even if some
users have trouble
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